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ÅßòÓÚóÂóäÃîÈÿØÅāÚāæãö ÂóäëøćîëóäÕõÉõØòæ ĀæñÿÅäøîÃ¬óãăäëóã 
Âóäìæîâäèâëøćî (media convergence) 

ÅßåÖõÂääâÂóäÿÜõÕäòÛëøćî ÃîâúæÃ¬óèëóä ëóäëÚÿØé Øöć
ÿÜæöćãÚĀÜæÈăÜÃîÈÝúÛäõāáÅ 

ÅÜòÎìóÃîÈÿÕĆÂĀæñÿãóèËÚÉóÂßåÖõÂääâÂóäÿÜõÕäòÛëøćîð 
(UNICEF, November 24, 2014) 
ïäîãæñ 85 ÃîÈÿãóèËÚîóãù 18 Üö ÉóÂ 25 ÜäñÿØé ÂČóæòÈîãú¬ĂÚ
îòÚÖäóãÉóÂáòãÅùÂÅóâØóÈÿßéĀæñÂóäĀëèÈìóÝæÜäñāãËÚ°ØóÈ
îîÚăæÚ° 

ïÅèóâÅõÕÃîÈ GEN Z ×úÂäÛÂèÚÕèãÃîâúæÉóÂëøćîîîÚăæÚ° 

ïÜòÎìóÿÕĆÂÖõÕÿÂâØèöÅèóâäùÚĀäÈ 

ïáòãÃóâäù¬ÚØöćâöÖ¬îÿÕĆÂĀæñÿãóèËÚ 





ÂóääúÿØ¬óØòÚëøćî ëóäëÚÿØé ĀæñÕõÉõØòæ  

Å   ÿØ¬óØòÚëøćî           (Media) 

Å   ÿØ¬óØòÚëóäëÚÿØé (Information) 

Å   ÿØ¬óØòÚÕõÉõØòæ        (Digital) 

                        Literacy 



ÂóääúÿØ¬óØòÚëøćî ëóäëÚÿØé ĀæñÕõÉõØòæ 

ÅÿÜĆÚëâää×ÚñëČóÅòÎØöćÃãóãāîÂóëĂìÜäñËóËÚ
ăÕÿÃó×÷ÈÃîâúæĀæñÅèóâäúØöćÿßöãÈßî ÿìâóñëâ
Ö¬îÂóäĂËËöèõÖĀæñÖòÕëõÚĂÉ 

ÅëäóÈèõÉóäÔÎóÔĂÚÂóäÜÂÜîÈÖÚÿîÈĀæñ 

ÅÚäîÛÖòè  ÉóÂÂóäëøćîëóäØöćÿÜĆÚáòãĀæñăâ¬ß÷È
ÜäñëÈÅ°  
 
 



ÅÿÜĆÚÅùÔæòÂêÔñëČóÅòÎëČóìäòÛÂóäĂËËöèõÖĀæñÂóä
ÿäöãÚäúĂÚëòÈÅâëóäëÚÿØéĂÚéÖèääêØöć 21 
ÅÿîøĈîĂìÿÂõÕÂóäëøćîëóäØöćëäóÈëääÅ° 
ÅÿëäõâëäóÈÿëäöáóßĂÚÂóäĀëÕÈÅèóâÿìĆÚÌ÷ćÈëóâóä×
ÚČóăÜëú¬ÂóäÿÜĆÚßæÿâøîÈØöćÂäñÖøîäøîäÚĀæñâöë¬èÚä¬èâ
ĂÚßøĈÚØöćëóÙóäÔñÛÚÑóÚÃîÈÃîâúæĀæñÅèóâÿÜĆÚ
ÿìÖùÿÜĆÚÝæăÕ 
               

 
 
              ÿÜĆÚäóÂÑóÚ 
            ÃîÈëòÈÅâÜäñËóÙõÜăÖã 



ÖÚÿîÈ 

ëøćî ëòÈÅâ 

ÅÂäñÛèÚÂóäÅõÕÿËõÈèõÿÅäóñì° (Critical 

Thinking) 

ÅÅèóâëóâóä×ĂÚÂóäÿÃó×÷È  ÜäñÿâõÚ Āæñ

ĂËÜäñāãËÚ°ÉóÂëøćî 

ÅÂóäÖäñìÚòÂ×÷ÈëõØÙõĀæñÿëäöáóßĂÚÂóä

ĀëÕÈîîÂØóÈÅèóâÅõÕÿìĆÚ 

ÅÂóäâöë¬èÚä¬èâØóÈëòÈÅâ Ý¬óÚÂóäĂËĀæñ

ÝæõÖëøćîëäóÈëääÅ° 

     ÿßøćîßòÓÚóÖÚÿîÈ ëòÈÅâ ĀæñÜäñÿØé 
 

(Kellner Āæñ  Share, 2005;  

Burroughs  Brocato  Hopper Āæñ Sanders, 2009). 

ÂóääúÿØ¬óØòÚëøćîë¬Èÿëäõâ
ÂóäßòÓÚóÅèóâÿÜĆÚ
ßæÿâøîÈ  



ÚāãÛóã /ÂæăÂ /ÂóäÿëäõâëäóÈëâää×Úñ 
ĂÚÅèóâÿÜĆÚßæÿâøîÈØöćÿÃâĀÃĆÈ ĂÚëòÈÅâÜäñËóÙõÜăÖã   

ÅM : Media 

ÅI   : Information 

ÅD : Digital 

ÅL : Literacy 

MIDL 

Policies 

Child 
Protection 

Social 
Protection 

Consumer 
Protection 

äòÑÛóæ ìÚ¬èãÈóÚäòÑ  
áóÅÜäñËóëòÈÅâ ìæóã
îÈÅ°ÂäÚóÚóËóÖõ  creative 
























